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QR code scanning increases by 4,549%

Facebook, Mobile bar code scanning has
increased by 4,549 percent in the first quarter
of 2011 on a year-over-year basis, according to
a Mobio Identity Systems study.

With the increase in smartphone purchases for
both iPhone and Android devices, which have
a pre-installed QR reader, there is growing
awareness among consumers of QR codes
compared to a year ago.

“The iPhone 4 and Android have helped
build a mass market of people who are able
to scan QR bar codes,” said Mark Binns,
chief marketing officer at Mobio, Vancouver,
Canada.

Brands such as Calvin Klein and Conde Nast
have also helped drive awareness of QR codes
by placing them in their TV, print, Web and
out-of-home advertising.

“Ultimately, the pairing of QR ready
smartphones and QR bar codes in advertising
— which simply was not the case a year ago — is
driving the dramatic growth.”

One of the findings in the report, “The
Naked Facts: Whiplash Edition, QR Bar code
Scanning in QI1-2011,”
between the ages of 35 and 44 continue
to dominate mobile bar code scanning,

is that consumers

accounting for 26 percent of users.

QR barcodes go mainstream

Women also show a higher interest in using
QR codes, accounting for 68 percent of users.
These numbers have big implications for
advertisers.

“QR barcodes are no longer just a way to speak
to early adopters, or the geek crowd,” Mr.
Binns said. “QR codes have gone mainstream
and are being used heavily by women who
are head decision makers and purchasers in

households.”

Mobio offers target rich environments where
advertisers use multiple barcodes tied to
different outcomes or campaigns to engage
their consumers multiple times.

The vast majority of mobile bar code scans
are centered on providing more information
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about a product or service, with 89 percent of
scans falling into this category.

Payments only account for 6 percent of scans,
but this is a growing area, per Mr. Binns.

“Mobile payments require a higher level of
trust between the consumer and the brand
than an information exchange requires,”
he said. “Brands and QR providers need to
continue to educate consumers on the safety

of QR codes.”

In terms of the type of media scanned, social
media accounts for 70 percent of scans, TV
22 percent, the physical world four percent,
online three percent and print one percent.

The iPhone is the most popular scanning
device, followed by the iPod Touch and then,
Android.

The report also shows that consumers are
not just trying QR codes once and forgetting
about them, but are becoming repeat users
of the technology. In fact, repeat scanners
account for 62 percent of the market.

For marketers, this means QR codes can
provide away to have an ongoing conversation
with consumers.

“QR isnt a one-off medium anymore,” Mr.
Binns said. “Marketers can change their QR
codes in ads each day, week or month, and have
an ongoing dialogue with their consumer.”
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Direct Mail on the Rise in 2011

Published from printinthemix.rit.edu

Twitter Analysis from the marketing
consulting firm Winterberry Group, entitled
“Outlook 2011 What to Expect in Direct &
Digital Marketing,” shows a positive outlook
for direct channels in 2011.

Spending on direct mail is expected to increase
5.8% in 2011, to $47 billion dollars. This surge
is driven by a return to acquisition mail led
by financial services, retail, and automotive,
according to the report.

‘The direct marketing upswing is a continuation
of the 2010 rebound in which direct mail
spending rose 3.1% -- after experiencing
declines in 2007 (-1.4%), 2008 (-4.1%), and
2009 (-16.7%).

In addition to an increase in direct mail spend,
direct response print advertising is expected to
increase by 2.0% ($15.3 billion) and insert
media will see a very slight bump in spending
from $0.8 billion in 2010, to $0.9 billion in
2011.

Direct & Digital Channels: A Strong Recovery Forecast, With Billions

Added to Mail and All Digital Media
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A 2-day event held this year at Squaw Valley.
Events are held throughout the U.S. and
thousands of participants run obstacle courses
based on US Special Forces training regimens.

Money raised supports the Wounded Warriors
Project, founded to support veterans from the
Ist Gulf War to the present. We help collect
thousands of pounds of athletic shoes which
are recycled and redistributed.

Working with the Soroptimist of American
River they raised over $10,000 for the
shoes. The Club donated all proceeds to:
TACA, Talk About Curing Autism.

For more information about TACA visit their

web site http://www.tacanow.org/.

Visit Tough Mudder at http://toughmudder.

com/.
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